Press Release

Leiden, 14 March 2007

VistAs, 

The new brand of choice for Spanish wine and tapas products in Europe

VistAs is the name of the new brand in Spanish wines and tapas products. The company behind VistAs was set up June 2006 by Frank Smulders MW and Ruud Goesten. Its aim is to become the brand of choice in the field of Spanish wine and tapas products in Europe. The company VistAs stands for fair trading practices and honest prices, with the goal of bringing authentic top products to the market. Each and every product is a reflection of the good Spanish life and all are specialities from various Spanish regions.

The products of VistAs

VistAs stands for pure and authentic products originating from carefully selected top producers. The wines originate from Spanish cooperative bodega’s and always carry a DO quality label. The tapas products, such as olives, olive oil and typically Spanish fish specialities, are pure and ready for use. All products are 100% Spanish and are marketed to meet consumer demand.

The suppliers of VistAs

VistAs’ suppliers are primarily cooperatives, with whom Frank Smulders has worked for many years. He has therefore acquired thorough knowledge of the quality and reliability of their products. These cooperatives are open to quality improvements and are highly consumer focussed. Uniquely, these suppliers benefit in the long run from the profit made by the company.  

VistAs’ selection of wine

Initially, three basic wines on entree level will be offered: 

· VistAs Gracia 2006, a white wine made from garnacha blanca and viura, originating from the DO Terra Alta

· VistAs Ensache 2006, a rosé wine made from garnacha tinta and originating from the DO Navarra

· VistAs San Blas 2006, a red wine made from tempranillo and originating from DO Rioja

The idea behind VistAs

VistAs takes advantage of the increasing international popularity of Spain and Spanish products. In addition, more attention is being paid to healthy food based on the Mediterranean diet. The authentic products of VistAs meet this need and stand for a “way of living”. This healthy lifestyle can be found nowhere better than at the many fresh produce markets where Spaniards buy their products. As an homage to these markets VistAs products have been named after them. “Gracia” is the daily market in Barcelona, the capital of Catalunya, “Ensanche” the daily market in Pamplona, the capital of Navarra and “San Blas” the daily market in Logroño, the capital of Rioja.

The meaning of the word VistAs

VistAs means ‘views’ or ‘panoramas’ in Spanish. VistAs caters to people with a broad view, who look beyond ‘their own nose’.  This is why the choice was made to put the face of an old winegrower on the label.

The target group for VistAs products are modern, active and discerning people who lead an active social life. They are often well-educated and enjoy good food and wine.  They like to travel and to converse in order to broaden their horizons. In other words, they enjoy various kinds of “VistAs”. 

The people behind VistAs

Frank Smulders MW, the first and still the only Master of Wine in the Netherlands, has been a connoisseur of Spain for many years. After working for 15 years in the international wine trade, he set up as an independent entrepreneur in 2001. Smulders is, on the one hand, owner of the wine academy, Frank Smulders Wine Education, on the other hand he is part owner of VistAs. Within VistAs he is responsible both for the purchase and sale of the products.

Ruud Goesten, is director and founder of “A Brand New Day Drinks Company”. This Marketing & Sales company represents some of the most well-known brands of spirits in the world. Goesten is a “brand builder pur sang” who gained his experience building consumer brands with international companies such as Phillip Morris, Diageo and Allied Domecq. The combination of Goesten’s insight into consumers and Frank Smulders’ knowledge of wine is unique. 

Manuela Feijoo Jimeno started work at Allied Domecq Wines after her study of International Business and Language. Following the international take-over of the company by Pernod Ricard, she pursued her career within the company as Account Manager Wines. Within VistAs she is responsible for all contacts with Spain and for logistics. Manuela is Spanish by origin, but was born and raised in the Netherlands.

In addition, VistAs benefits from a professional and dedicated team of people in both Spain and the Netherlands.

ProWein

VistAs will present itself at ProWein at stand number: F 43 in Hall 6. Here the wines and tapas products of VistAs will be presented to the trade and press for the first time. ProWein will take place from 18 to 20 March in the Messe of Düsseldorf.

More information:

Vistas, Reduitlaan 33, 4814 DC Breda, T: + 31- 76 – 888 3014, M: + 31-6-46 39 44 59, 

E: info@vistas.es, www.vistas.es
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